








# TREND 1 







Base: UK: 1,335 internet users aged 16+ who buy their own beauty/grooming products, France: 1,000 internet users 
aged 16+, Germany: 1,432 internet users aged 16+ who buy their own beauty/grooming products
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https://twitter.com/BellFF_Emea
https://www.facebook.com/BellFlavorsFragrancesEMEA/
https://de.linkedin.com/company/bell-flavors-fragrances-emea
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