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GOOD PROSPECTS FOR LAUNDRY CARE
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The general outlook for laundry care is positive.

Consumer education will never be so high in
relation to home hygiene when the covid-19
pandemic abates. This will undoubtedly push
improved hygiene cleaning practices well into

the future.

Value sales of laundry care in Western Europe
grew in 2020 driven by consumers’ increased
awareness of hygiene. The Coronavirus
pandemic should accelerate this trend and shift

consumers’ preferences towards disinfection

and sanitising of textiles.



CURRENT CONDITIONS IN LAUNDRY CARE - COVID-19

Sanitising and disinfection become key in laundry care

The covid-19 pandemic experienced in 2020 has pushed consumers to focus their laundry chores not only
in making sure their garments are clean but also, that they are sanitised and disinfected. Therefore,
demand for laundry sanitisers and detergents that claim to sanitise and/or disinfect the garments is

expected to rise in the coming years.

Private label further on track for success
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